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     Tujuan dari penulisan tugas akhir ini adalah untuk mengetahui peran marketing 
exhibition Solo Paragon Lifestyle Mall dalam UKM Great Sale 2016. 
     Teknik pengumpulan data yang digunakan adalah pengamatan langsung 
terhadap obyek yang diteliti yaitu Solo Paragon Lifestyle Mall, wawancara 
dengan mengajukan beberapa pertanyaan kepadastaffmarketing exhibition Solo 
Paragon Lifestyle Mall dan data pendukung untuk melengkapi dan 
menyempurnakan hasil penelitian, serta teknik pembahasan dengan menggunakan 
metode deskriptif.  
     Kesimpulan dari penelitian ini, output yang dihasilkan dari exhibition ini yaitu 
performancelayout booth tenant yang kurang baik. Hal ini akan menyebabkan 
ketidakpastian terhadap outcome kerjasama pelaksanaan agenda exhibition 
selanjutnya. 
     Penulis memberikan beberapa saran agar masalah-masalah yang terjadi tidak 
terulang kembali pada pelaksanaan kerjasama exhibition selanjutnya antara lain. 
Pihak marketing exhibition Solo Paragon Lifestyle Mall harus lebih 
memperhatikan kegiatan dalam hal controling, dan pihak Event Organizer Sinergi 
harus senantiasa memegang teguh komitmen terhadap kualitas standar produk 
para tenant serta kualitas penyelenggaraan exhibition. 
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     The objectives of research are to determine The Role of Marketing Exhibition 
Solo Paragon Lifestyle Mall in UKM Great Sale 2016. 
     Data collection techniques used are observation by conducting a direct 
investigation on Solo Paragon Lifestyle Mall, interview with some marketing 
exhibition of Solo Paragon Lifestyle Mall staffs, and supporting data to complete 
and to accomplish the result of research. Meanwhile data analysis is conducting 
using descriptive method.  
     Result of the study, output performance of layout booth that produce on this 
exhibition was not good. This problem would cause uncertainty about the outcome 
of the next coorperation agenda exhibition implmentation. 
     The writer give some recommendation on the problems that have occured, so 
that  these problems will not recur on the next coorperation agenda exhibition. 
The marketing exhibition of Solo Paragon Lifestyle Mall should pay more 
attention to the activities in controling, and the Sinergi Event Organizer should 
continue to hold firm commitment to quality product standarts as well along the 
quality of the exhibition tenant.  
























Mindset is everything what you think you become. 
Don’t let yourself be controlled by three things: People, money, and 
your past experiences. 
Take chances when you are young so that you can tell the stories 
when you are old. 
One day all your hard work will pay off. 
The goal is not about the money, the goal is living life the way I 
want to. 
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